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Be inspired.

Be part of the
transformation at this
prominent home and
lifestyle centre.

Now leasing.

Geraldton Homemaker Centre
208 — 210 North West Coastal
Highway, Geraldton WA

Welcoming
Harvey Norman
soon
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2 Geraldton Homemaker Centre Retail Leasing

. Join in the

action at the
future home
of Harvey
Norman

With plans for an exciting
transformation underway,

Geraldton Homemaker Centre is

the coast’s one-stop home and lifestyle
destination. Boasting a solid mix of
national tenants, the proposed
addition of retail icon Harvey Norman
to the Centre is set to strengthen its
appeal and further boost visitation.

Conveniently located just 3kms from the
city centre, Geraldton Homemaker Centre
comprises 15,900sgm+ GLA and 15 high
quality tenancies.

As the area’s only dedicated home and
lifestyle shopping experience, the Centre
brings together national brands including
Spotlight, The Good Guys, Forty Winks,
Repco and McDonald's.

With easy access and excellent exposure
directly on North West Coastal Highway,
the Centre offers great connectivity to the
wider regional catchment and tourism trail
to the North.

A major transformation of the Centre is
planned, including the proposed addition
of a 5,000sgm+ Harvey Norman store and
Centre reconfiguration.

With these changes on the horizon, it's a

perfect time for leading brands and retailers

to secure their place at the better than ever
Geraldton Homemaker Centre.

Geraldton Homemaker Centre

/ Great central location 3kms from
Geraldton CBD

/ Geraldton's only dedicated home and

lifestyle centre

/" 420kms north of Perth, servicing a
substantial regional catchment of

50,020, with 80% located in the primary

catchment area’
/" Abundant parking with 350+ spaces
GLA 15900+ m2 and growing
/" 15+ high quality tenancies

N

*(Reference Deep End Services 30/6/21)

350+ parking spaces.
Easy access to roads
& public transport

0Tm0p

Geraldton'’s only
dedicated home and
lifestyle centre

50,000+ total catchment
with LFR spending per
capita 2% higher than

Regional Australia average
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Exceptional

Growth Potential

in Geraldton

The Geraldton catchment area, compared to regional
Australian averages, provides well-above average
incomes in the primary sector.

Households are slightly larger, with a younger age

profile in the primary sector, where a higher prevalence

of ‘couples with children” households is evident.

Residents in the catchment area are anticipated to
spend an average of $4,066 per capita on LFR goods
in 2020/21, a rate 2.0% higher than the Regional
Australia average.

Within individual LFR categories, spend per capita
rates are highest when compared to Regional
Australia averages in the following categories:

/" Curtains & Blinds +18.6%

Other Large Format Retail +11.1%

Hardware & Garden +4.7%

Furniture +4.6%

NN NN

Tableware & Kitchenware +4.1%
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Source: Deep End Services; ABS; Deloitte Access Economics; Market Data Systems
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$203.4m

LFR spending
market 2021

68%
population
Growth Target

by 2036

(20yrs from 2016)"

2.4_% 200km

projected
LFR spending
growth

(over next 10yrs)

9%

(/]

above average
income

than regional Australia
average in primary
sector

Denham

Secondary
North

Kalbarri

g;mwM
HOMEMAKER
CENTRE

Primary

Dongara ’

Eneabba

Geraldton Homemaker to Perth CBD:
415km / 4hrs 30mins

Table 1. Geraldton current state, base case expectations
and growth case targets”

CENSUS CURRENT BASE GROWTH
2016' STATE 2018 CASE CASE TARGET
(ACTUAL) (EST) (EST) 2036 2036
Population 38,634 38,738 56,103 65,246
Jobs 16,704 16,653 21,456 25,384
Gross
Regional $2.80b $3.16b $5.00b $5.90b
Product
(GRP)

*Reference: Progress Midwest, Geraldton Jobs and Growth Plan

Carnamah

o “Geraldton, the (Mid West)

- region’s capital, is currently in
the midst of a massive economic

expansion and has significant

capacity for further growth”.

Reference: Remplan
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Make your mark among
leading brands

Majors Mini-Majors
/" Spotlight /" McDonald’s
/ The Good Guys / Forty Winks
/ Harvey Norman / City Farmers
(proposed) / Anytime Fitness
/ Supercheap Auto
/" Repco

Mixed Lifestyle Users
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Existing Tenancy Mix & Centre Layout
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Multiple Local market drivers
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TRANSCEND
PROPERTY

Insight | Strategy | Commitment

Alistair Palmer
E: alistair@transcendproperty.com.au
P: +61 414 629 926

Jim Hibbett
E: jim@transcendproperty.com.au
P: +61 434 624 490

This property is
proudly owned by

Harvey Norman

© 2021 This information memorandum (“IM") has been prepared by Transcend Property Pty Ltd (“Transcend"”) and is prepared on the basis of information provided to Transcend in
connection with the relevant transaction. Any statement or opinion made by Transcend in connection with the transaction contemplated in the IM is not based on any actual or implied
knowledge or consideration of the investment objectives, financial situation, legal or taxation position or any other particular needs or requirements of the recipients of this IM. All parties
must make their own independent assessment and investigation including without limitation, seeking professional advice and must determine its interest in proceeding upon the basis of such
independent assessment, investigation and appraisal. Any statement or opinion of Transcend whether express or implied is not, nor should be construed as a recommendation by Transcend
or any of its officers, agents or employees to participate in the transaction and, to that extent, no reliance will be placed on Transcend or its associates. Transcend and its associates do not
warrant (expressly or impliedly) that information contained in this IM is complete, true and correct and not misleading or not likely to be misleading or deceptive. Transcend and its associates
are not responsible and will not under any circumstances be liable (whether at law, in equity, under statute or otherwise) for any statement made or anything contained in or arising out of the
information including, without limitation, any errors, misrepresentation or omissions. Transcend disclaims all responsibility for any loss or damage caused by reliance by any person on this

IM or any representation, warranty or statement made by or on behalf of Transcend and its associates. This IM is confidential and is for the sole use of persons directly provided with it by
Transcend and is not to be reproduced, copied or sent to any other person without the prior written consent of Transcend. The use by, or reliance upon this document by any other person is
not authorised by Transcend and without limitation to the above disclaimers, Transcend is not liable for any loss arising from such unauthorised use or reliance.





